MACROTRENDS IN THE POST
COVID-19 ERA

GLOBAL CRISES GENERATE
FAR-REACHING CHANGES

HISTORICALLY, GLOBAL CRISES HAVE GENERATED FUNDAMENTAL CHANGES IN BELIEFS AND S0OCIAL ATTITUDES. IN TURN, THESE HAVE LED TO NEW POLICIES AND:
REGULATIONS

OUTBREAK OF FINANCIAL CRISIS
BLACK DEATH I WORLD WAR 9/11 SARS-COV-1 (2008)
(1347-1351) (1939-1945) (2001) (2003)

Substitution of crop Integration of women Increase in aviation security Rise In e-commerce Stricter banking
cultivation for animal in the workforce and a tightening of regulations
breeding

immigration controls

0 1 GREATER AWARENESS OF
HEALTH AND WELLBEING

THE GLOBAL MARKET FOR DIGITAL HEALTH WILL REACH AROUND €530 BILLION IN 2025, DRIVEN BY NEW TECHNOLOGIES AND ARTIFICIAL
INTELLIGENCE
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THE CRISIS CAUSED BY COVID-19 WILL RECONFIGURE INTERNATIONAL RELATIONS OVER THE NEXT FEW YEARS

NEW DYNAMIC FOR
INTERNATIONAL TRADE

International trade grew by €2.2 trillion between 2015 and 2019, reaching €16.2 trillion, and will only recover in 2023 with some important flow changes
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NEW HABITS AND WAYS OF
CONSUMING AND WORKING

COVID-19 HAS BEEN THE BIGGEST FACTOR IN THE ACCELERATION OF TELEWORKING, WITH EFFECTS THAT WILL CONTINUE INTO THE FUTURE
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FOUR BIG TRENDS THAT WILL HAVE AN IMPACT ON URBAN MOBILITY IN THE FUTURE
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VEHICLE AUTONOMY CONNECTIVITY ELECTRIFICATION SHARING

~25% of cars completely

sutonomaus in 2025 +715% of cars connected in 2025 +30% of cars will be electric or Shared mobility will gain acceptance
New sales of AVs or with advanced Proportion of new car sales with plug-in hybrids in 2035 Proportion of kilometers on roads
access ta the internat Proportion of new car sales and highways

driving support systems
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THE IMPORTANCE OF
SUSTAINABILITY

04

REGULATION AIMED AT THE CIRCULAR ECONOMY

TECHNOLOGICAL INNOVATION FOR CARBON FOOTPRINT
REDUCTIONS WILL GROW TO DOUBLE DIGITS (UP TO €2T IN 2025)

EU 2030 objectives: recycle 60% of municipal waste and 70% Technological innovation for environmental footprint reduction
of containers Trillions of €
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